
Quick Facts
•	 4500 Copies printed monthly 
•	 3500+ Subscribers receive a digital copy in the 

inbox and each edition lives permanently on our 
website.

•	 100+ Delivery Locations to clinics, businesses, 
restaurants and more throughout Lethbridge, 
Coaldale, Magrath, Cardston & Picture Butte.

•	 589,000 views on Facebook and Instagram
•	 48,000 people visited our website

Printing Details
•	 Printed: Monthly, on the last Friday on 11 x 17 

newsprint in full color.
•	 To confirm space: 15th of the preceeding month
•	 To send copy: 20th of the preceeding month

Questions about Advertising?
Hannah Dupuis
403-320-2222 ext. 302
hdupuis@lethseniors.com

Who We Are
We are a vibrant community hub for 
older adults in Lethbridge to connect, 
stay active, and access support.

Our Mission
We provide older adults with:
•	 Opportunities for community and 

social engagement.
•	 Services which enhance their 

quality of life.
•	 Activities which meet their 

physical, emotional and intellectual 
needs.

•	 Advocacy and voice at individual 
and systemic levels.
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A MESSAGE FROM LSCO’S BOARD PRESIDENT

Let’s All Pull Together!
So, what is the Boomer cohort that’s moving through Canada’s demo-

graphics? Is it a ‘Silver Tsunami’ or a ‘Golden Opportunity’? You might 

say that it all depends on one’s perspective - a sort of a glass half emp-

ty or glass half full sort of thing. While it’s true that a large number of 

seniors will draw upon a decreasing number of workers, it’s important 

to recognize that society itself is changing. As noted by Professor Sarah 

Harper, director of the Oxford Institute of Population Ageing, whether 

it’s lingering concerns about Covid, the climate crisis, or simply not hav-

ing children, fertility rates are in decline in much of the world. 

What does that mean for LSCO? How should this organization adapt to 

these changes? As LSCO’s Executive Director, Kaitlynn Weaver lays out 

in our Annual Report, there are three areas to concentrate upon:

1. Increase LSCO’s visibility and value in the community by building 

collaborations that grow our market reach.

2. Strengthen internal systems to improve efficiency, safety, and ser-

vice while reducing expenses.

3. Develop a sustainable financial plan that increases revenues and 

builds an endowment cushion to secure our long-term future.

How do we get there? Let’s all pull together: All of our staff and volun-

teers already make an amazing contribution, but think about your salary 

or membership fees as just ‘the ante’ and, if 

you can, step up and give more! We’ve got 

lots of tax receipts! Thank you.

JOHN USHER

Did You Know? 
Since March 2025, LSCO has:

• Increased donations and 

fundraising by $47,000 and 

program revenue by $25,000.

• Improved internal systems 

and policies to enhance safety, 

efficiency, and accountability.

• Achieved 13% growth in centre usage, 

18% growth in diner participation, 

and 17% growth in programs.

• Grown rental revenue by 45%.

• Welcomed more than 800 guests to 

our 50th Anniversary Celebration.

• Built community partnerships with 

Westco Construction, Select People 

Solutions, Nord-Bridge Seniors Centre, 

and Winston Churchill High School.

• Launched the LSCO Endowment 

Fund to build a secure, 

sustainable financial future.

Read our Executive Director’s 

Message on Page 3 for more 

details about this campaign.

About the LSCO Times
The LSCO Times is a trusted source of information for seniors 
across Lethbridge and surrounding communities. Advertising 
with us means connecting directly with your target audience 
while supporting a community-driven mission.

Our readers rely on the LSCO Times – and they 
notice who supports it.

“We’ve been advertising for a few months now, and we’ve 
had several new clients mention they saw us in the paper. 
It’s been a great way to connect with seniors in Lethbridge”           

- LSCO Times Advertiser
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LSCO Times Advertising Rates & Sizes

1/12 Page
•	 Vertical: 3.25” x 3.75”
•	 Horizontal: 5” x 2.375”
•	 Casual Rate: $120

Business Card
•	 Horizontal: 3.25” x 2.375”
•	 Casual Rate: $80

1/10 Page
•	 Vertical: 3.25” x 5”
•	 Horizontal: 6.75” x 2.375”
•	 Casual Rate: $160

1/2 Page
•	 Vertical: 15.25” x 5”
•	 Horizontal: 10.25” x 7.5”
•	 Casual Rate: $685

1 Page
•	 Vertical: 10.25” x 15.25”
•	 Casual Rate: $1210

1/8 Page
•	 Horizontal 5” x 3.75”
•	 Casual Rate: $185

1/6 Page
•	 Vertical: 5” x 5”
•	 Horizontal: 10.25” x 2.375”
•	 Casual Rate: $250

1/4 Page
•	 Horizontal: 5” x 7.5”
•	 Vertical: 10.25” x 3.75”
•	 Casual Rate: $360

1/5 Page
•	 Horizontal: 6.75” x 5”
•	 Vertical: 5” x 6.75”
•	 Casual Rate: $330

Vertical

Horizontal All dimensions are 
Width x Height in inches

Written Advertising
1/2 Page Advertorial
•	 No Image - 700 words
•	 Image - 500 Words
•	 Casual Rate: $500

1/3 Page Advertorial
•	 No Image - 450 Words
•	 Image - 250 Words
•	 Casual Rate: $350

*Content must be relevant to our audience and 
informational in nature. The LSCO has final re-
view of all content. 

Classified Ads
•	 25 words or less: $12
•	 Each additional word: $0.25

Community Events
•	 Date, time, location, ticket link AND 25 word 

description
•	 Casual Rate: $10

Graphic Ads11” x 17 paper

General Information
Printed: Monthly, on the last Friday on 11 x 17 
newsprint in full color.
To confirm: 15th of the month
Copy: 20th of the month by 9am
File types accepted: Pdf (preferred), EPS, SVG, JPG, 
PNG. Printed only ads will be charged for composition.

A one-time 20% composition surcharge of the 
monthly rate is added for in house design. Sub-
sequent changes are not charged.  12x advertis-
ers receive composition for free.

Rate Discounts
Frequency 
Based on the agreed number 
of months in a year. Ads do not 
have to be the same size or ap-
pear concurrently to qualify.

5% for 3x

10% for 6x

15% for 9x

20% for 12x

Upfront Payment 
For upfront payments on 3 or 
more months of advertising.

5%

LSCO Members 10%

Non Profits 
Does not apply for Community 
Events as this price is already 
discounted.

5%
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Advertising Purchase Form

Organization / Individual Name

Contact Name Contact Email

Contact Phone Organization Address

Runtimes 
	O January
	O February
	O March
	O April
	O May
	O June
	O July
	O August
	O September
	O October
	O November
	O December

Advertising Sizes (Casual Rate) 
	O Business Card ($80)
	O 1/12 Page ($120)
	O 1/10 Page ($160)
	O 1/8 Page ($185)
	O 1/6 Page ($250)
	O 1/5 Page ($330)
	O 1/4 Page ($360)
	O 1/2 Page ($685)
	O 1 Page ($1210)
	O 1/2 Page Advertorial ($500)
	O 1/3 Page Advertorial ($350)
	O Classified Ad (# words )
	O Community Event ($10)

Ad Copy
	O I will provide a print ready ad 

File types accepted: Pdf (preferred), EPS, 
SVG, JPG, PNG. Paper ads will be charged 
for composition.

	O I would like the LSCO to compose or 
edit my ad. Composition fees apply.

Discounts
	O Frequency. # ads  

	O Upfront Payment (for 3x or more)
	O LSCO Member # 
	O Non-profit / Charity

Payment Information

LSCO reserves the right to cancel an advertising contract if the buyer fails to pay or breaks 
the terms of this agreement. No refund will be provided.

	O Vertical
	O Horizontal

I would like to pay for my bill:
○ Monthly    or     ○ Upfront

	O Charge my credit card. We will process payment auto-
matically and send you an invoice & receipt

	O Send an invoice first and I will pay by cheque, e-transfer, 
credit card over the phone, or in person

A credit card on file is required for all accounts not paid up-
front. This card will only be used in the event that the adver-
tiser is more than 90 days overdue if monthly charges are not 
pre-authorized.

Card Number:   Expiry: 

Send invoices to: 

FOR OFFICE USE ONLY

Contract Term: 

Casual Rate: 

Discounts: 

Actual Monthly Rate 

Actual Upfront Bill 

Receipt # 

Date Paid: 

Staff Inital: 



P: 403.320.2222
F: 403.320.2762
W: lethseniors.com

500 11 Street South 
Lethbridge AB, T1J 4G7

I have read and agree to the terms and conditions as outlined above.

Representative Name Representative Signature

Date Signed 

LSCO Times Terms and Conditions
Billing & Payment
•	 Rates are determined at contract signing. An additional rate discount is provided for community 

groups, non profits, and charities at the LSCO’s discretion. 
•	 LSCO will invoice via the specified payment method monthly unless otherwise specified. 
•	 Payment is due within 30 days of invoice. Late payments may result in cancelled ads, refusal of 

new ads, and interest charges of 3.5% per month after 90 days overdue. The LSCO is not responsible 
for late or missed payments due to incorrect billing information.

•	 A credit card on file is required for all accounts not paid upfront. This card will only be used in the 
event that the advertiser is more than 90 days overdue.

•	 Cancellation must be provided in writing before the 15th of the month. 
•	 Cancelling after the deadline may result in an ad being run and charged at the contracted rate.
•	 Upon cancellation, if advertising has been paid upfront, a pro-rata reimbursement will be provided 

for remaining advertising at the specified monthly rate.

Advertising Material & Placement
•	 All advertising material must be provided by advertiser unless otherwise specified
•	 Advertisers must submit confirmation of space no later than the 15th of each month via a signed 

purchase agreement. Material may be provided no later than 9am on the 20th of each month.
•	 If material is not provided by the deadline, LSCO will publish the material at a later date

•	 LSCO, in its sole discretion, reserves the right to reject any advertising material. 
•	 We do not accept advertisements that are gratuitously offensive, depict or advocate violence, or are 

considered to be in poor taste including those that discriminate on the basis of race, religion, gender, 
national origin, disability, or sexual orientation. 

•	 Advertisements that are attacks of a personal nature will not be accepted. We reserve the right to 
require sourcing on factual claims made in advocacy or political advertisements.

•	 All placements are at the discretion of LSCO, unless prior arrangements have been made. 
Advertisements with a specified placement will be charged an additional 15%.

•	 LSCO is not responsible for errors on advertising material and will not issue refunds for errors caused 
by the advertiser.

•	 Advertisers are responsible for checking the accuracy of advertising material created by LSCO. 
Carefully check the entire proof, including areas in which changes or corrections were not requested.
•	 Claims for errors must be made within thirty (30) days following publication date. Credit for errors 

caused by LSCO may be requested in the form of complimentary “makegood” ads which must be 
published within the next 6 months.

LSCO reserves the right to cancel an advertising contract if the buyer fails to pay or breaks 
the terms of this agreement. No refund will be provided.

Please return this package signed to:
Hannah Dupuis hdupuis@lethseniors.com
In person at LSCO - 500 11th Street S, Lethbridge
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